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1. Introduction
1.1. Subheading (11pt, Times New Roman, Italics, Bold)

This is the sample of your paper. All section titles should be First Letter Capitalized with font size 12pt. Subheadings should be set in italics, bold and aligned to the left-hand margin of the column on a separate line. Paper must be prepared on A4 size (210
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297 mm) with 1inch margins left, right, top and bottom. Use single spacing with first line of paragraphs should be indented, 11pt Times New Roman throughout the paper. The maximum page length should be 8-10 pages, including text, tables, figures and references. It is expected that authors will submit carefully written and proofread material.
2. Tables and Figures Formats
All tables and figures must be centred, and title should be on top. Number all tables and figures according to which the tables are first mentioned in text. Use font size 9 pt for contents in tables and figures and 8pt for notes and source. All illustrations (charts, figures and graphs) in the text will be printed in black and white coloured. Table and Figure captions begin with the term Table and Figure in bold type, followed by the table and figure number, also in bold type. Table and Figure captions should be centred above the table.  The following is the example for Table 1 and Figure 1.

Table 1: Prominent Authors with Highest Total Link Strength
	Authors
	TLS*
	Citations

	Tieman, M
	7336
	190

	Verbeke, W
	2729
	73

	Zailani, S
	2677
	65


                  Notes: *Total Link Strength
Figure 1: Antecedents and Consequences of Brand Equity
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Source: Cobb-Walgren, Ruble and Donthu (1995).
3. Equations

Equations should be numbered consecutively with equation numbers in parentheses on the right-hand edge of the text as shown in Eq. (1).
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The equation should be one line of space above and one line of space below before the text continues. In Word, use the Math function of Word 2007 or 2010, Math type or Microsoft Editor to create your equations and make sure super- and subscripts are distinguishable. Within equations, number, punctuation, parentheses, common function names, units or mathematical signs are set upright. The variables are set in italics and vectors are set in bold. Digits are used for all numbers larger than ten. Commas are used to separate thousands and decimal point to separate decimals.

4. Conclusion
All submissions will be peer-reviewed by at least two reviewers.
5. Acknowledgement
If no acknowledgement is necessary, this section should not appear in the paper.
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References should be complete and follow the APA Style. All entries in the reference list must be cited in the text. The in-text citations should contain the author’s last name, year of publication and, in the case if a verbatim quotation, the page number (E.g. Chan and Drasgow, 2001, p.481). If the work cited has more than two authors, cite all authors the first time the reference occurs (E.g. Derue, Nahrgang, Wellman, & Humphrey, 2011) and in subsequent citations, include only the last name of the first author followed by at al. and the year of publication (E.g. Derue at al., 2011). For parenthetical citations of more works by different authors, list them in alphabetical order and separate each work by semicolons except for multiple works by the same authors which must be separate by comas (E.g. Gasper & Clore, 1998; Lerner & Keltner, 2000, 2001; Smith & Ellsworth, 1985. The reference list at the end of the paper should include full information about all the works that are cited in the paper in alphabetical order according to the author’s last name. 
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